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Disclaimer	
Please note: Updated 12.08.2022.  

 

INDUSTRY	CATEGORIES	
 

1.FMCG	
Fresh food, packaged and frozen foods such as pasta, meat, fish or poultry, prepared convenience foods, 
dairy products & substitutes, bakery goods, cereals and other foods intended primarily for breakfast, fast 
food, family and other restaurants, snacks, desserts, confectionery, pet food, health drinks & non-alcoholic 
beverages, fruit.                                                                                     
Beer, wine, spirits, champagne, ready-to-drink beverages, liqueurs, cocktails.                                             
Cleaning products, waxes, detergents, floor-care products and services, fabric softeners, paper products, 
domestic services, mowers, fertilizers, lawn care services, petcare.                                                        
Cosmetics, skin care, hair and nail products, fragrances, and other personal care products such as 
deodorants, dyes and diapers.                                                                                                         
Electronics, Furnishings, Tools and Appliances: Cameras, white goods i.e. fridges, washing machines, DIY 
tools, furniture, soft furnishings, audio or visual devices e.g. TVs, radios, DVDs, cameras, sound systems. 
Fashion and Miscellaneous: Jewellery, fashion accessories, clothing, eyewear, hosiery, lingerie. 

 

2.	Pharma,	Healthcare,	Cosmetics,	Toiletries,	Nutrition	
Also applicable for NGOs 
 

3.	Finance	&	Insurance	Services	
Business services, utilities, banking, credit, charge, insurance, loans, mortgage, mutual funds, travellers' 
cheques, advertising promoting overall image and capabilities of a financial institution. 

 

4.	IT,	Telecomms	&	Consumer	Electronics	
Mobile network providers, high speed Internet access services, online services, bundled communications 
(internet, telephone, and TV), etc. 

 

5.	Leisure,	Media,	Sports,	Travel	&	Gaming	
Lotteries/Betting, TV stations/networks, websites (entertainment, lifestyle, news, trade, etc.), magazines, 
newspapers, consumer or trade media, radio stations, broadcasters, etc.                                                                               
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Plays, museums, immersive experiences, music organisations and festivals, concert series, cultural festivals, 
theater festivals.                                                                                                               
 Includes all forms of entertainment. e.g., apps, movies, programming (TV, online, radio), books, DVDs, 
video games, board games, etc. Sporting events such as Wimbledon, sports teams, etc.                                          
Recreational, sporting, and camping goods/services and other items/services intended for leisure activity.   

 

6.	Automotive	&	Transportation	
Vehicles includes cars, trucks, motorcycles, vans, both brand and model advertising. Aftermarket includes 
gasoline, motor oil, tires, batteries, paint, quick-lube, oil change, muffler, transmission, windshield wipers, 
enhancements, etc.                                                                                       
Air, train, bus, taxi, rideshare services, subway systems, bike/scooter shares, car rentals, ferries, etc. 
Cruises, hotels, resorts, amusement parks, travel websites and booking services, travel tours, tourism 
campaigns, etc. 

 

7.	Retail	&	Fashion	(Bricks	or	Clicks	or	both)	
Open to all retail / e-tail / mail order companies with general or specific merchandise. E.g., department 
stores; online retailers; clothing, fashion, shoes or jewellery stores and food retailers; movie/bookstores; 
discount/bulk retailers; pet care; toy stores; greeting cards; craft stores, etc. Also includes fashion brands & 
designers selling direct to consumer such as clothing, jewellery, handbag, accessories, shoes, eyewear 
designers. 

 

8.	Alcoholic	Beverages	
 

SPECIALTY	CATEGORIES	
 

9.	Small	budgets	-	Non	profit	
Cases eligible for this category must represent the only marketing efforts for this brand (brand defined as 
listed in the “brand” question of the Effie entry form) during the time period that the effort entered ran. To 
be eligible, an entry may not be for a line extension. Effie defines line extension as: a variation of an existing 
product with the same brand name and same category but with a new characteristic, a derivative of the 
product or service that offers modified features without significantly changing price; a product bearing the 
same name and offering a varied option (e.g. new flavor, diet version, etc.). Value of donated and non-
traditional media as well as activation costs must be included.                                        
Budget eligibility: DKK 1,5 mio. (annually) 
 

 

10.	Small	budgets	-	Products/Services	
Cases eligible for this category must represent the only communications efforts for this brand during the 
qualifying time period. To be eligible, an entry may not be for a line extension, a sub brand, or have an 
overarching brand campaign to support it. Value of donated and non-traditional media as well as activation 
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costs must be included. This category is all about what you were able to achieve with a small media budget, 
rather than small production and creative budget.  
Budget eligible: DKK 2,5 mio (annually) 

 

11.	Sustained	Success	-	Non	profit	
Cases that have experienced sustained success for 3 or more years are eligible for entry. At a minimum, the 
case must date back to 31st December 2018 and you must include 2021 results. Entries must have a 
common objective in both strategy and creative executions; with a continuation of core executional 
elements (e.g. spokesperson, song, theme, tagline, etc.) that demonstrates effectiveness over time. To 
enter you must be able to provide data about the case in its first year 2019, its interim year 2020 and the 
most recent year, 2021. The recent year's results must be included (1st Jan 2021 – 31st Dec 2021). Refer to 
the Sustained Success category definition & entry form for further information. There are dedicated Entry 
Forms for submissions into Sustained Success category. All other category submissions use the standard 
entry form. Also applicable for NGOs.  

 

12.	Sustained	Success	-	Product/Services	
Cases that have experienced sustained success for 3 or more years are eligible for entry. At a minimum, the 
case must date back to 31st December 2018 and you must include 2021 results. Entries must have a 
common objective in both strategy and creative executions; with a continuation of core executional 
elements (e.g. spokesperson, song, theme, tagline, etc.) that demonstrates effectiveness over time. To 
enter you must be able to provide data about the case in its first year 2018, its interim year 2019 and the 
most recent year, 2020. The recent year's results must be included (1st Jan 2021 – 31st Dec 2021). Refer to 
the Sustained Success category definition (in this document) & entry form for further information. There 
are dedicated Entry Forms for submissions into Sustained Success category. All other category submissions 
use the standard entry form. Also applicable for NGOs. 

 

13.	PR	-	Public	Relations	
PR - Public Relations, including Public Affairs, External Relations etc. - is a strategic communications 
discipline that, through working¬ with a company's internal and external relations, aims to strengthen a 
company's reputation in the outside world, e.g. in the market, in the social arena, the political arena, 
among investors, etc.  

This category is for communications on the strategic platform for and execution of a PR effort, a specific 
campaign, an execution or a project-oriented effort. The strategic platform can, for example, include 
separate analysis and research efforts as well as the reasoned identification of goals, target groups, 
channels, media and activities as well as organization, resource use and possible evaluation / 
measurement. 

 

14.	Social	Good:	Brands	
Recognizing brands that are making the world a better place by using the power of their marketing 
platforms for "good."  This category celebrates for-profit brand efforts that effectively combined business 
goals with a social cause and successfully related that cause back to the company's overall brand strategy, 
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resulting in positive business and social and successfully related that cause back to the company's overall 
brand strategy, resulting in positive business and social impact.    

 

15.	Environmental	
(Brands) Recognizing brands with marketing programs that have measurably shifted audience (B2B or B2C) 
behavior toward more environmentally sustainable choices, and/or grown demand for more sustainable 
products and services by incorporating environmentally conscious messaging into their marketing. (Non-
Profit) Recognizing non-profit organizations and associations with marketing programs that have 
measurably shifted audience (B2B or B2C) behavior toward more environmentally sustainable choices, 
grown demand for more sustainable products and services, and/or measurably drove positive impact for 
their cause by incorporating environmentally conscious messaging into their marketing. Also applicable for 
NGOs. 

 

16.	Business	to	Business	
This category is for marketing efforts from businesses targeting other businesses. Business-to-business 
efforts for any type of product or service, from any marketplace segment, are eligible to enter. 

 

17.	Branded	Content	&	Entertainment	
This category is for efforts that effectively reached their audience through the creation of original branded 
content that is not advertising.  The core of a branded content entry should be content designed to be 
consumed/experienced and sought out by the consumer for entertaining or informative reasons.  Entrants 
must detail the content created, how it related back to the overall brand and business goals, how it was 
distributed to, and shared by, the audience, and the results it achieved for the brand and business.  
Branded content may be produced and distributed by either publishers or independently and can include 
longform entertainment. Note: Judges will expect to understand why branded content was chosen as a 
tactic. Also applicable for NGOs. 

 

18.	Omni	Channel	Shopper	Solution	
In a time when people have more choices than ever, delivering an effective omni-channel experience to 
shoppers is key to sustained business success.  This category will look for cases that exemplify the 
manufacturers and retailers who have ensured an effective, connected shopper journey. This category is 
meant to showcase how manufacturers and retailers are connecting the dots in their engagement 
strategies to ensure simple, seamless, effective experiences across the shoppers’ path to purchase. In-
store, online, customer service, loyalty programs, mobile apps, delivery services, social media, aisle 
disruption… it could entail anything - as long as you can show how it was all connected to provide a fully-
integrated “shopper journey” from beginning to end. Winners in this category will represent the best 
examples of manufacturers and retailers committed to providing effective omni-channel shopper 
programs.  
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19.	Business/Product/Service	innovation/Customer	experience	
In this category, innovative single marketing & business activities or entire marketing programs will be 
awarded. You can submit any action or business idea regarding innovation for the product, service or 
business that has had an exceptionally positive impact on the market position of a business, brand, product 
or service. Examples of eligible activities in this category include: product/service innovation; change in 
packaging, both in terms of its appearance and size; design, technology or ux innovation for the business, 
product or service; consumer involvement in product development; operation change, etc. Regarding 
Customer Experience innovative single marketing & business activities or entire marketing programs will be 
awarded. You can submit any action or business idea regarding customer experience innovation that has 
had an exceptionally positive impact on the market position of a business, brand, product or service. 
Examples of eligible activities in this category include: design, technology or ux innovation for the customer 
experience; consumer involvement in product development; introduction/change of a loyalty program, 
introduction of a new distribution channel, etc.    

 

20.	Media	Innovation	-	Emerging	&	New	Channels																																																																																																																																									
Changing the rules to maximize impact. This award will showcase those who had the insight and creativity 
to change the way a particular media channel is consumed or to create a new channel. The award will go to 
those who reached out and the conventional approach to grab their audience and effectively engage with 
them. Whether the effort was one execution or multiple, and/or used one engagement channel or multiple 
- the work must represent new and creative usage of the media channels we know and love or have not 
met yet. NOTE: All entries must specifically address what was innovative and the results achieved. Write 
the entry to address the category situation and provide clear articulation of how the media was used 
innovatively. Media innovation - Emerging & New Channel 

 

 

21.	Data	Driven	
Data-driven media is the application of data and technology to identify and match the right audiences to 
the right message at the right moments.  These efforts should prove how they specifically utilized data to 
optimize media to improve business outcomes (brand KPIs, ROI, performance marketing measures, etc.). 
The best examples will recognize the interplay and application of automation, applied technology, and 
human and artificial intelligence (AI) to deliver to a precise audience and achieve the best results.  To enter, 
your case must detail the role that data had within the media strategy in achieving the brand and business 
goals.                                                                                                                                               Submissions are 
expected to: Utilize personalized/custom-tailored creative messages. Explain how data impacted the media 
plan through clear measurement & analytics. Demonstrate the insights captured from data used to 
understand audience. 

       

 


